One in two Hongkongers
are open to try virtual banks,
while Macau consumers

are more conservative.

Key benefits consumers
look for are lower fees,
better interests, more
flexibility and better
user experience.
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As we enter an era of open data,
Hong Kong consumers want
flexibility and choices when it
comes to new banking products
as much as data protection.
The winners will be those who
can strike the balance between,
creativity, security and privacy.”

Maaike Steinebach
Visa General Manager,
Hong Kong and Macau
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Virtual and Open Banking
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Virtual Banking Awareness

HONG KONG

NO
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HONG KONG

YES

34%
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Perceived benefits and

disadvantages of virtual banking

Lower fees

Better
interest rates

Better user
experience

No past record

Untrustworthy

Lack of physical
branches

Interest in open banking services'

Somewhat/fully uninterested

Advanced payment advice services

Consolidation of bank HK
and credit card accounts

More competitive/instant G
financing product offers

Acceptance of sharing personal information'’

Somewhat/fully unacceptable

Credit card transaction history

Bank account history

()
Social media profile 20%

Somewhat/fully interested

- 4% L4 54%
21% 48%

24% 38%
34% 32%

Somewhat/fully acceptable

e
44% 30%

(46% = U8 19%]
52% 19%

54% 17%

'Apart from‘uninterested’ or ‘interested’ and ‘unacceptable’ or ‘acceptable; the other votes went to ‘neutral’



Mobile Convenience
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With improving customer
experience and convenience,

Mobile wallet usage

. . . gf HONG KONG é MACAU o/
increasingly more transactions . ) roverore - = g% 59 (
are made via mobile devices. \3 %
- T ol o8 of Hongkongers use “
Fight in ten Hongkongers use at brands credit or debit cards

least one mobile wallet for daily to fund mobile wallets

urchases, a similar proportion é Y «'
X g % 85% 58% Wi
among Macanese. eCommerce Mainfand
i i iqi China brands
will continue to fuel digital " 750/0 z 270/0
wallet usage. In Hong Kong, = =
travel-related products and have oI Q of Macanese use credit or debit
services account for a-quarter mobile wallet Hong Kong and o

Macau brands

purchases online (43%), while in
Macau it is bill payments (44%).

Degree of concern with security Convenience is not enough.
when making online purchases Here is how Visa's multilayered
Online shopping frequency % “ security is protecting you
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useless for criminals account details

e 3% Not at all concerned 9% & . .

Concerns that - if addressed - could improve
online shopping experience

%
49 Ease of checkout
% o More secure payment system 5‘{ . .
0 Travel % o
CIX 43 (hotels, flights) 44 Bill payments
Harness Empower
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38/0 Bl r" 27% fo 62% Ease of checkout data consumers

Identifying fraud before  Providing the resources

Ability to compare prices
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About Future of Commerce: Consumer Payment Attitudes Study

The Consumer Payment Attitudes Study for Hong Kong, Macau, and Taiwan aims to address key aspects of consumers' preferences and perceptions of digital payments.
The annual study surveyed 1,250 consumers in the three markets to better understand consumer needs, expectations and aspirations when it comes to electronic
payments and the digital transformation of commerce. The 2020 Study is the inaugural edition.



Hongkongers want
to go cashless.

Four in five consumers
use cash to pay at small
merchants and eateries:
but only four in ten prefer
to use cash. The appetite
for digital payments, credit

and debit cards in particular,

also extends to public
transport too. About

45 percent of transactions
are digital in Hong Kong.
By moving the dial up to
60 percent, the city would
see net direct benefits

of USD 1.5 billion.

HONG KONG

‘Paying directly from credit
card for public transport
will be more convenient’

Benefits perceived using credit card in Hong Kong public transport

Cashless Future
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Top benefits of a‘cashless society’

Have you ever tried going cashless?

St '.'
MACAU '-'

Key factors when paying
a small merchant

‘Cashless society’ will
be possible in 4-7 years

No hassle No hassle
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More efficient society More efficient society
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Small merchant types where
consumers like to pay cashless

Easier identification of
unlawful transactions

More environmentally-
friendly society

@®HK @ MO
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Speed of Fashion and 61%
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Transaction 15%

Preferred type of payment method
at small merchants

HONG KONG MACAU

38% 46%
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Would likely use a
credit card for public
transport if available
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= 53%

Speed of transaction

\*} Can collect reward
points/air mileage

<
51%
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° 46°/o
0 No need to prepare cash
or top-up transit cards

About Future of Commerce: Consumer Payment Attitudes Study

The Consumer Payment Attitudes Study for Hong Kong, Macau, and Taiwan aims to address key aspects of consumers’ preferences and perceptions of digital payments. The annual study surveyed

1,250 consumers in the three markets to better understand consumer needs, expectations and aspirations when it comes to electronic payments and the digital transformation of commerce.
The 2020 Study is the inaugural edition.
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